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VILNIUS OLD TOWN REGENERATION STRATEGY

D
AND COMMU ACITY BUILDING
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TRANSFER FROM THE IDEOLOGY BASED TO DEMOCRACY
AND FREE MARKET BASED RESPONSIBLE SOCIETY




COMMUNITY CAPACITY BUILDING:

FROM GENERAL SENSITIZATION,
AWARENESS RISING TO

CONSULTATIONS AND FINANCIAL
SUPPORT



REVIEW OF VILNIUS OLD TOWN REGENERATION
STRATEGY'S IMLEMENTATION IN PARTNERSHIP WITH

ICCROM/ ICOMOS 2007




REVIEW OF VILNIUS
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A major omission in past 15 years

A e 5 was absence of emphasis on

o education and awareness building in
e ol the community and especially youth.
If we would have done that earlier,

we would now have better resuts.
(Alfredas Jomantas, 2007)




INVESTMENT INTO
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GENERATION AND
COMMUNIAL HISTORIC
CONSCIOUSNESS




CURRENT STATE OF AFFAIRES:
PHYSICAL URBAN LANDSCAPE APPEARANCE GOT
REVIVED AND ATTRACTIVE THOUGH COMMUNITY TRUST
AND INITIATIVE REMAIN WEAKLY ENGAGED AND FRAGILE
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CURRENT NEEDS:

IMPROVE COMMUNITY
INVOLVEMENT AND PROJECT
CONSULIAIION PROCESSES

INVEST INTO REGIONAL/
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EXCHANGE



THANKS FOR YOUR KIND ATTENTION
g.rutkauskas@vsaa.lt,

www.vsaa.lt




